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 1 Introduction

Agritourism is a rapidly growing segment of the 
agriculture industry in Georgia.  According to the 

2014 University of Georgia Farm Gate Value Report 

published by the Center for Agribusiness and Eco-

nomic Development, ag-based tourism had a Farm 

Gate Value (FGV) of $142.3 million in 2013, an 82 per-

cent increase since 2008.

This increase can be attributed to many factors.  

Farmers continually want to diversify their opera-

tions.  In growing, urban areas of Georgia, agritourism 

is a way for farmers to stay on their family land while 

still being able to continue farming.  Young or begin-

ning farmers find agritourism appealing because it is 

way to enter into farming with relatively lower in-

vestment capital and fewer input costs compared to 

other agricultural sectors.

Another key factor to agritourism is education and 

awareness.  Many Americans are generations re-

moved from farming, and want to go back to their 

farming heritage.  These operations allow families to 

escape to a family-friendly entertainment venue that 

also satisfies nostalgic memories.

Agritourism operations are important for their local 

community.  Often times, these operations are des-

tinations that attract travelers to spend money in an 

area that they would not ordinarily visit.  Agritourism 

operations provide sales tax revenue for the county 

as well as employment opportunities.

Agritourism presents unique opportunities and chal-

lenges compared to more “traditional” farming op-

erations.  This resource guide is a tool for agritourism 

operators when dealing with sales and property tax 

challenges.  We hope this document can serve as a 

tool to help answer these questions.

This document is endorsed by the Georgia Farm Bu-

reau, Georgia Agritourism Association and the Georgia 

Department of Agriculture.

NOTE:  The information presented in this document is for 
general information only, and should not be used as a 
substitute for advice from a legal or tax professional.
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 2. Sales Tax Considerations

A. Sales Tax Collections
Many agritourism operators have recently experi-
enced audits from the Georgia Department of Reve-
nue relating to collections of sales taxes at the farm 
market or agritourism operation.  There is confusion 
and lack of clarity on some of the laws.  Represen-
tatives from the Georgia Agritourism Association, 
Georgia Farm Bureau and the Georgia Department of 
Agriculture met with officials from the Georgia De-
partment of Revenue to gain clarity.

Sales Tax Collections for Farm Food 
Products and the Grocery Tax

It is important to know that ALL items are subject to 
local taxes, and the only tax exclusions available are 
for the state sales taxes.

The question of “Do I need to collect state sales tax-
es on my products” can be answered by asking if 
the product is prepared food or food intended for 
off-premise human consumption.

Farm products that are meant for off-premise human 
consumption and are not classified as prepared food 
(see description below) are the only types of items 
exempt from the state sales tax, but subject to all lo-
cal sales taxes. Simple pasteurization does not make 
a food product “prepared.” Fresh produce, apple cider, 
etc. is not considered prepared food, and therefore 
exempt from the state portion of sales taxes.

Prepared food is subject to state sales tax collections.  
Prepared food is defined as any food product that has 
two or more ingredients mixed at the seller’s location, 
is heated or has been heated at one time by the seller 
at the seller’s location, or is sold with a utensil.  Juice, 

jams, jellies, pies, single serving cups of juice, etc. are 
considered prepared food.  Alcoholic beverages (farm 
wine, hard ciders, spirits) are also subject to taxes, be-
cause the definition of food excludes alcoholic bev-
erages.  

Simply put, any product that meets the definition of 
prepared food or is intended for on-premises con-
sumption is subject to both local and state taxes.

Sales Tax Collections 
for Admission Charges

If dealing with a school group, you are not required 
collect sales taxes on the field trip admission.  If the 
school is paying admission for the teacher, parent, 
chaperone, etc., then the admission fee is tax exempt.  
If the parent, teacher, chaperone, etc. is paying the ad-

Products sold in bulk packaging, like these apples in 1/2 bushel bags, are only 
subject to local taxes and excluded from state taxes. However, items such as 
soft drinks and products sold at the bakery counter on the left side of the pic-
ture are subject to full sales tax collections.
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mission fee themselves, the admission fee is subject 
to state and local taxes.  If the group is a private fund-
ed school, and you are in doubt of their status, be sure 
to ask for a tax exempt form.    

Best practice: it is always a good idea to get tax ex-
empt farms for all school trips. If the primary purpose 
of admission to the farm is educational in nature, such 
as hosting a workshop, then you are not required to 
collect sales taxes.

While many agritourism operations have educational 
components in their farms, often the intent is not pri-
marily educational.  If this is the case, sales tax must 
be collected.

If you have sales tax included in your pricing, you are 
not required to have signage stating tax is included.  
It is the responsibility of the operator to collect and 
remit taxes, and adequate records of tax collections 
must be maintained for at least three years.

B. The GATE Program 
 and Agritourism
The Georgia Agricultural Tax Exemption (GATE) Pro-
gram allows sales tax exemptions on qualified agri-
cultural inputs such as machinery, equipment, energy, 
fertilizer, seed, chemicals, etc. for qualified agricultural 
producers.  This is a program that is administered by 
the Georgia Department of Agriculture.

To qualify for the GATE Program, a farmer must fill out 
an application from the Georgia Department of Agri-
culture and meet one of these criteria:

•  The applicant is the owner or lessee of ag-
ricultural land or other real property from 

which $2,500 or more of agricultural prod-
ucts were produced and sold during the 
year, including payments from government 
sources;

•  The applicant is in the business of perform-
ing agricultural operations and has provid-
ed $2,500 or more of such services during 
the year (i.e., custom harvesting);

•  The applicant producing long-term agricul-
tural products for which there might not be 
annual income, including but not limited to 
timber, pulpwood, orchard crops, pecans 
and horticultural or other multiyear agricul-
tural or farm products that has the capacity 
for generating at least $2,500 in sales annu-
ally in the future

The applicant must also file an IRS form 4797, 4835, 
1065, 1120, 1040 Schedule F or IRS schedule E.

Also note that the $2,500 in sales does not mean 
$2,500 of total sales from the land or farm, but rath-
er $2,500 for each of the eligible agricultural activi-
ties listed on the table below. The following types of 
eligible agricultural activities are allowed to receive a 
GATE card:

(Continued on next page)

 2. Sales Tax Considerations
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 NAICS CODE 2012 NAICS US Title
 11111 Soybean Farming

 11112 Oilseed (except Soybean) Farming

 11113 Dry Pea and Bean Farming

 11114 Wheat Farming

 11115 Corn Farming

 11116 Rice Farming

 11119 Other Grain Farming

 1112 Vegetable and Melon Farming

 111219 Pumpkins, Onions, Carrots

 1113 Fruit and Tree Nut Farming

 111334 Blackberries, Blueberries

 1114 Greenhouse, Nursery and Floriculture Production

 111421 Christmas Trees, Turfgrass (Sod Farming)

 11191 Tobacco Farming

 11192 Cotton Farming

 11193 Sugarcane Farming

 11194 Hay Farming

 111991 Peanut Farming

 111998 All Other Miscellaneous Crop Farming

 11211 Beef Cattle Ranching and Farming, including feedlots

 11212 Dairy Cattle and Milk Production

 11213 Dual-Purpose Cattle Ranching and Farming

 1122 Hog and Pig Farming

 11231 Chicken Egg Production

 11232 Broilers and Other Meat Type Chicken Production

 11233 Turkey Production

 11234 Poultry Hatcheries

 11239 Other Poultry Production
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 NAICS CODE 2012 NAICS US Title
 112390 Quail, Ostrich

 1124 Sheep and Goat Farming

 1125 Aquaculture

 112519 Alligator

 11291 Apiculture 

 11292 Horses and Other Equine production

 11293 Fur-Bearing Animal and Rabbit Production

 11299 All Other Animal Production

 112990 Alpaca/Llama

 1131 Timber Tract Operations

 1132 Forest Nurseries and Gathering of Forest Products

 1133 Logging

 11511 Support Activities for Crop Production

 11511 Cotton Ginning

 115112 Soil Preparation, Planting and Cultivating

 115113 Crop Harvesting, Primarily by Machine

 115114 Postharvest Crop Activities (except Cotton Ginning)

 115116 Farm Management Services

 1152 Support Activities for Animal Production

 1153 Support Activities for Forestry

 31111 Animal Food Manufacturing

 31142 Fruit & Vegetable Canning, Pickling and Drying*

 3115 Dairy Product Manufacturing*

 311611 Animal (except Poultry) Slaughtering*

 311615 Poultry Processing

 31213 Wineries*

 49313 Farm Product Warehousing and Storage

*If not processed on farm, not eligible for GATE exemptions
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The NAICS code and title refers to North American In-
dustry Classification Systems from the U.S. Census. To 
find more information about NAICS codes, go to the 
U.S. Census website at www.census.gov and search 
for NAICS.  From there, you can enter the keyword or 
NAICS code to see more details.

If you sell, or have the potential to sell, $2,500 or more 
of one of these categories, items that are used more 
than 50 percent in the production of the commodity 
can use the GATE program.

How does this relate to agritourism and 
is agritourism included in the GATE pro-
gram?

Agritourism is not specifically listed as an allowable 
use for the GATE card.  But many operations can qual-
ify in some way.  If you are a strawberry producer, for 
example, you are qualified under NAICS code 111333 
(a subsection of Fruit and Tree Nut Farming).  Any 
inputs relating to this operation is considered an al-
lowable use.  

However, the containers customers use for “U-pick” 
are not a qualified input. Even though these are con-
sidered harvesting containers, they are used by the 
consumer and not used by the producer.

If you have a corn maze, and the corn is harvested 
and sold, as long as your operation meets the $2,500 
threshold on the sale of the corn, qualified inputs re-
lating to the production of the corn would be allowed 
in the GATE program.

If your operation has a petting farm, qualified inputs relat-
ing to the petting farm are not allowed.  However, if you 
sell the animals at the end of the year and make at least 
$2,500, this is an allowable use for GATE card purchases.

If you have a tractor and use it for farm uses, but also 
use it for hauling a hayride, as long as 51% of the use is 
for an allowable use outlined above, it is eligible.  If the 
equipment is used exclusively for hayrides, it is not an 
allowable use.

So while agritourism is not specifically listed, many 
facets of an agritourism operation are allowed. Refer 
to the above list of allowed categories to see if your 
operation fits.

To learn more about the GATE Program, visit https://
forms.agr.georgia.gov/gate/ or call 855-FARM TAX 
(855-327-6829).

While agritourism is not spelled out as a specific use of the GATE program, 
many components of agricultural production involved in an agritourism op-
eration would be a qualified use for GATE.



 3. Conservation Use Value Assessment (CUVA)

A. Introduction
As land values began to skyrocket in the 1980s, 
farmers were finding it increasingly difficult to pay 
property taxes in order to maintain their farming 
operations.  Property taxes were based on fair mar-
ket value (FMV) or Value-In-Exchange, causing ex-
cessively high property taxes for land devoted to 
agriculture and forestry.  This would prevent people 
from continuing farming in some areas of the state.  
A special assessment program known as Conserva-
tion Use Value Assessment (CUVA) was implement-
ed in 1992 as a way to offer property tax relief for 
land owners, while also providing green space for 
the rest of the community.

Georgia is fortunate to have such a program.

CUVA is a ten year covenant (or agreement) where a 
landowner pledges to maintain covenanted land in a 
qualifying use in exchange for property values based 
on the land’s use and productivity, not the FMV.  A 
parcel of land enrolled in CUVA still has to pay prop-
erty taxes, just at a reduced value-in-use as a farm.

A table of land values is promulgated in regulation by 
the Georgia Department of Revenue using a formula 
set by state statue which requires the Department to 
consult with other agencies (Georgia Department of 
Agriculture, Agricultural Statistic Service, Georgia For-
estry Commission, Georgia Department of Natural 
Resources, and the Cooperative Extension Service).

To qualify for CUVA, land must be owned by a U.S. 
citizen or qualifying entity and must be devoted 
to farming, commercial production of agricultural 
products, and/or timber.  Other commercial uses that 
are allowed but which are not a qualifying use are:  

leased land for hunting, agritourism, weddings, cell 
phone towers, fee-fishing, and mineral exploration.

If qualified, the property shall be used for, but not lim-
ited to:

• Raising, harvesting or storing crops;

•  Feeding, breeding, or managing livestock 
or poultry;

• Producing plants, trees, fowl or animals; or

•  Production of aquaculture, horticulture, 
floriculture, forestry, dairy, livestock, poul-
try or apiarian products.

Allowable uses of CUVA land (but non-qualifying use):
•  Leasing of hunting rights, corn mazes, cell 

phone towers, fee fishing facilities

• Agritourism; allows admission charges

•  Mineral exploration, allows for land to lie fal-
low

A qualifying owner may enroll up to 2,000 acres of 
qualifying property in CUVA.  For any tract of land 
that is less than 10 acres, the landowner must show 
proof of a qualifying use.

Applications to enroll land in CUVA must be filed 
with the landowners’ local tax office between Jan-
uary 1 and April 1 or in conjunction with or in lieu of 
an appeal of assessment.

Current Use Values used by the local assessor to as-
sess CUVA property are determined by using the Ta-
ble of Value Regulations promulgated by the Geor-
gia Department of Revenue.  Each county is broken 
into one of nine CUVA districts, and the values in 
each district are further broken down by use as ei-
ther timber land or agricultural land.  Soil quality is 
then determined by the local assessor with the best 
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information available (A1 being the highest quality 
and A9 being the lowest quality). Current use values 
cannot change more than 3 percent per year or 34.39 
percent over the 10 year covenant. 

You can find which CUVA District you are in by refer-
ring to the map (below).  Source:  Property Tax Incen-
tives for the Georgia Landowner, The University of Geor-
gia Center for Forest Business.

For any breach of the covenant during the 10 year 

period, the landowner may be subject to pay steep 
penalties (up to double the cumulative difference in 
property taxes plus interest). If a breach of the cove-
nant does occur, the penalties would be against the 
entire tract, not just the portion where the breach 
occurred.

CUVA is a very important program for agriculture in 
Georgia.  In many areas of the state, farmers would 
not be able to remain on their land and continue 
their farming operations without CUVA.  Also, there 

1 2
3

4
5

6

7

8
9

Conservation Use 
Valuation Areas

(CUVA)

Source: Georgia DOR

CFB Research Note No. 3
Revised June 2012

Bob Izlar, C.W. Dangerfield, 
Jack Izard, Carter Coe



 3. Conservation Use Value Assessment (CUVA)

are environmental benefits of CUVA.  This program 
encourages land to remain in green space, prevent-
ing urban sprawl and over-development.  In 2010, 
there were 166,206 parcels of land enrolled in CUVA 
covenants that saved landowners $295.1 million.

According to data collected by Dr. Jeffrey Dorfman, 
Professor of Agricultural and Applied Economics at 
the University of Georgia, farmland almost always 
pays more in taxes for the services it receives than 
residential land.  On average, in nearly two dozen 
studies around Georgia, farmland pays approximate-
ly $2.60 in taxes for every $1.00 it receives in services, 
while residential land pays $0.70 in taxes for $1.00 it 
receives in services.  

If a farm was sold and subdivided, more services from 
the county-maintaining roads, firemen, water, sew-
er, libraries, etc. would be required.  Having farmland 
enrolled on CUVA and being taxed on the land’s pro-
ductivity value rather than the fair market value al-
lows producers to farm, and creates less burden on 
the county’s fiscal health.

 
B. CUVA and Agritourism
Agritourism is an allowable use on a parcel of land 
enrolled in the CUVA covenant, but agritourism op-
erators need to be very careful when planning their 
initial operations or with any expansions.  The best 
thing an agritourism operator can do is to plan ahead 
at the time the covenant is made, or when you renew 
the covenant after the ten year period, and carve out 
a small section of land separate from the rest of land.  
This small area would be subject to property taxes 
on the FMV, but it would not jeopardize the rest of 
the covenant.   This way, any commercial activity that 

is not a qualified use will not be penalized on this 
tract.  If this is impractical, the operator should wait 
until the covenant has expired before doing any sort 
of expansion.

Here is the code section that relates to CUVA:

The following shall not constitute a breach of a covenant 
(O.C.G.A. 48-5-7.4):

 6.    Allowing all or part of the property subject to 
the covenant on which a corn crop is grown to 
be used for the purpose of constructing and 
operating a maze so long as the remainder of 
such corn crop is harvested

 7.   (A)  Allowing all or part of the property sub-
ject to the covenant to be used for agritourism 
purposes:

   (B) As used in this paragraph, the term “ag-
ritourism” means charging admission for 
persons to visit, view, or participate in the 
operation of a farm or dairy or production of 
farm or dairy products for entertainment or 
educational purposes or selling farm or dairy 
products to persons who visit such farm or 
dairy (emphasis added). 

 8.   Allowing all or part of the property which has 
been subject to a covenant for at least one year 
to be used as a site for farm weddings…

Based on the law, agritourism is an allowable use.  But 
what does agritourism mean?

 •  You can have a corn maze, so long as the 
corn is harvested at the end of the season

 •  You can charge admission to enter your 
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premises for purposes of entertainment or 
education

 •  You can sell farm or dairy products that 
were produced on your farm

A commonly used example of a breach of the CUVA 
covenant is a Christmas tree farm:
 •  A Christmas tree farm can sell their trees 

grown on the property, and not be in breach 

of CUVA.  However, if you sell wreaths, orna-
ments, or even Christmas tree stands, this 
would be a violation of CUVA and breach of 
your covenant. 

This is a comparison of the definition of agritourism 
in the CUVA law to the Georgia Agritourism Associa-
tion’s definition of agritourism:

As used in this paragraph, the term ‘agritourism’ means 
charging admission for persons to visit, view, or participate 
in the operation of a farm or dairy or production of farm or 
dairy products for entertainment or educational purposes or 
selling farm or dairy products to persons who visit such farm 
or dairy.”  O.C.G.A. 48-5-7.4(p)(7)(B)

CUVA Definition of Agritourism

Agritourism should be defined as any commercial activity at 
or directly associated with a farm or ranch property that al-
lows members of the public for recreational, entertainment 
or educational purposes to use, harvest, view or enjoy agri-
cultural products, property, resources, history, culture, and 
domesticated or wild animals.”

GAA Definition of Agritourism

The two definitions are similar in language and in-
tent.  Both definitions are vague to encompass more 
activities.  The definition of agritourism in CUVA is 
not what causes problems for operators; the prob-
lems stem from improper implementation of the law 
by operators and inconsistent interpretation from 
county tax assessors.  Each county has their own tax 
assessor, and each assessor may have a different in-
terpretation of the law.

This ambiguity is actually positive for operators.  With 
no laundry list of allowable uses, it gives the opera-
tors some freedom and leeway to expand activities 
offered on their operations, as long as it is within the 
confines of the law. Agritourism operators are very 
progressive, and each time a new activity is to be im-
plemented, it does not need to be re-visited by the 
State Legislature.  Excessive amendments to the law 
could lead to problems.  

CUVA was designed to help farmers stay on their 
land.  If the agritourism operation is a working farm 
that produces some sort of commodity, and has agri-
tourism components to it, it should not constitute a 
breach as long as you are selling products that were 
produced on your farm.

If the operator wishes to sell products not produced 
on the farm (ie. T-shirts, honey, other commodities), 
these items and the cash register need to be located 
on the non-CUVA portion of the property.

Aside from carving out a small piece of land from the 
rest of the CUVA covenant, the best thing an agritour-
ism operator who has land enrolled in CUVA can do 
is, prior to implementing any new activity, check with 
your local tax assessor to make sure the new activi-
ty will not constitute a breach. Also, ensure the new 
activity has a strong educational component built in.



4. Agritourism Related Examples

The examples below will provide an overview of all 
phases of the operation in regards to taxes, from pur-
chasing the land, purchasing input products, selling 
your products, and expansion of the operation.  Note 
some of these numbers used in the example may 
not be exact and are likely to change year to year, and 
should be used as a general information guide. 

There are other considerations for an agritourism 
operator that are not discussed below, such as insur-
ance, liability protection, staffing, food safety, etc…

These examples should not replace the advice of an 
attorney or tax professional.  

Purchasing the land and whether or not 
to enroll in CUVA

I am a landowner in Athens-Clarke County, and plan 
to start an agritourism operation on my family’s land.  
I have 100 acres, and I am not sure I want to put it in 
CUVA.

Athens-Clarke County would be in CUVA District 2 
(refer to the map on page 10). 

If land is graded as A1 (the highest agricultural land 
grade), the base rate is $508.

Multiply the base rate by 40% and the millage rate 
for county.  A mill equals $1 in taxes for every $1,000 
of net assessed value. The Georgia Department of 
Revenue provides a summary of millage rates for 
each county, or you can contact your local tax office 
to determine the millage rate for your county.  CUVA 
property is assessed at 40 percent of current use val-
ue, compared to other property not enrolled in CUVA 
which is assessed at 40 percent of fair market value.

$508 x 40% x 0.0339 (millage rate for Clarke County) 
= $6.89 per acre

$6.89 x 100 acres = $689.00

Property tax bill enrolled in CUVA is $689 per year.

What would my property tax bill be if I wasn’t enrolled 
in CUVA?

This 100 acre tract of land is prime real estate in a 
growing part of the county, and the land value is as-
sessed at $2,000 per acre.

I would then multiply the assessed rate by 40% and 
the millage rate for county.

$2,000 x 40% x 0.0339 (millage rate for the county) 
= $27.12 per acre.

$27.12 x 100 acres = $2,712.00

Property tax bill NOT enrolled in CUVA 
is $2,712 per year.

CUVA would save me over $2,000 per year 
in property taxes.

I decide to enroll my land in CUVA.

I decide to be open year-round to have different ac-
tivities throughout each season.  I want to have U-Pick 
strawberries in the spring, produce in the summer, a 
corn maze and other agritourism activities in the fall, 
and Christmas trees in the winter.

Best practice: It is important to speak with an attor-
ney, accountant, and insurance agent prior to imple-
menting any changes to your property.  
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Purchasing qualified inputs 
using the GATE Program

I go to my local supply store to buy items for my farm.  
I am eligible for a GATE Card through the Georgia De-
partment of Agriculture.  I have filled out all the prop-
er paperwork and have my GATE Card.  What pur-
chases are exempt from sales taxes?

I have two acres of strawberries.  All plastic, chemi-
cals, etc. that are required to plant, produce, and har-
vest the berries is eligible under the GATE program, as 
I plan to have $2,500 in sales of strawberries.

I plant an acre of blueberries.  Though I will not re-
ceive any income from the blueberries in year 1, I do 
plan on having more than $2,500 in blueberry sales 
in the future, so all inputs related to blueberry pro-
duction are eligible under the GATE program.

I want to purchase an ice cream machine to make 
strawberry ice cream.  This is a qualified purchase of 
the GATE Program, as it does have an approved corre-
sponding NAICS code (3115-Dairy Product Manufac-
turing).  

These seem like very clear cut examples.  However, what 
if it is more complicated?

I want to buy a tractor for my farm, and also use the 
tractor for hayrides.  If 51 percent of the use of the 
tractor is corresponding with an appropriate use of 
the GATE card, it is an eligible GATE purchase.  How-
ever, if I am using the tractor more than 50 percent 
of the time for hayrides, I cannot use my GATE card 
when I purchase the tractor.

What about my pumpkin patch in the fall?  Pump-
kin farming is classified under the NAICS code 111219.  

However, I am just growing enough pumpkins for an 
appearance of a pumpkin patch, and will buy pump-
kins from another farm and sell those.  If I am not 
planning to make $2,500 in sales from the pumpkins 
I am growing, I cannot use my GATE card for any pur-
chases relating to growing those pumpkins.

I am going to purchase decorative and aesthetic 
items for my farm market.  While important to the 
agritourism part of the operation, these items are not 
eligible for GATE purchases.

I also plan to have a petting farm with goats.  If I sell 
the goats and make $2,500 off the sale of the goats 
(or other animals individually), then I can use my 
GATE card for qualified input costs related to the goat 
production (feed, fencing, etc.).  However, if I am not 
selling the animals, or will not meet the minimum 
$2,500 in sales, then I cannot use the GATE card for 
these related purchases.
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It is the responsibility of the GATE card holder to 
make sure the program is being implemented prop-
erly, not the retail store where purchases are made.   
For more information about the GATE Program, visit 
https://forms.agr.georgia.gov/gate/. 

Collecting Sales Taxes

During the spring when I sell strawberries, I am not 
required to collect the state portion of sales tax on 
the strawberries I grew from my farm because it is a 
bulk, raw commodity that is intended for off premises 
consumption. However, I am still required to remit the 
local portion of sales tax.  The strawberry ice cream I 
sell is subject to all sales taxes if it is intended for on 
premise consumption, has multiple ingredients com-
bined at my location, or sold with a utensil (spoon).
Any non-farm items, such as soft drinks or hot dogs 
that are sold are also subject to full sales tax collec-
tion, and may not be sold on a premise within the 
CUVA covenant. 

I want to have field trips during the strawberry sea-
son.  I don’t have to remit sales tax on the admission 
fees for the children if the purpose is primarily ed-
ucational, but I must remit the taxes on the parents 
and chaperones.

If I charge admission to the farm for other activities, 
such as fall activities, I must remit sales tax on admis-
sion costs. 

Expanding the Agritourism Operation

After several years, I decide it is time to expand my 
operation.  In addition to selling my farm products, 
I begin selling ice cream from my strawberries, soft 

drinks and other concession items in my farm mar-
ket.  Additionally, during Christmas tree season, I start 
selling tree stands, ornaments, and other holiday 
themed items.

This would be considered a breach of my CUVA 
covenant.  If I had just sold the raw commodities, or 
value added items made from my raw commodi-
ties (the ice cream), then I would not be in a breach 
of my covenant because I am selling a farm prod-
uct.  However, when I began selling other items, this 
constituted a breach because according to the law, 
I just became a commercial business and no longer 
was classified as a farm.
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4. Agritourism Related Examples

The penalties would occur on the entire covenant, not 
just on the area containing the breach. 

If my farm has this breach in year six of the covenant, 
I could have to pay DOUBLE the difference of savings 
for each year I was enrolled in CUVA.

Using the previous example:

$2,023 Annual savings from being enrolled in CUVA

x  2 = $4,046

x 6 years

PENALTY=$24,276 PLUS INTEREST

This example is a very clear breach of the covenant.  How-
ever, some examples are not as clearly defined.

In year six, the only expansion to my farm activities 
is a decision to have an inflatable jumping pillow to 
compliment my other farm-themed activities.  I do 
not charge an extra fee to do the jumping pillow; it is 
included in the admission price for the other fall agri-
tourism activities (corn maze, pumpkin patch, educa-
tional hayrides).  

The County Tax Assessor believes this is a breach in 
my covenant, as a jumping pillow is not considered 
agritourism in their opinion.  In the case of an alleged 
breach of the covenant, the landowner shall be noti-
fied in writing by the Board of Tax Assessors.  Follow-
ing a physical inspection of the property, the Board of 
Tax Assessors shall notify the landowner that such ac-
tivities have or have not ceased. 

This new activity is not the main attraction of the farm, 
and is just a part of the whole experience.  This is a way 
to draw customers on the farm to participate in the 
agricultural activities. 

Furthermore, in a neighboring county, another opera-
tion has a similar set up and has not been notified of a 
breach by their tax assessor.  

Using the above numbers in the previous example, my 
tax assessor tells me that I am in violation of my CUVA 
covenant based solely on having a jumping pillow.  I 
am to pay $24,276 plus interest to my county.   In this 
example, I believe there has not been a breach.  What 
kind of recourse do I have?

The first thing I should do is notify my attorney and 
have them assist me.  I do have a right to appeal the 
decision and state my case, and possibly reach a set-
tlement with the county.  However, the decision is at 
the discretion of the county’s tax assessor’s office.  

The best course of action is, prior to adding anything 
that could be considered questionable, is to commu-
nicate with the county tax assessor and make sure my 
plans will not cause a breach of my CUVA covenant.  
When in doubt, I should wait until my covenant ex-
pires, cut out land to be taxed at FMV, and put any-
thing questionable on that part of my property for the 
next ten year covenant.  
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5. Summary

In summary, Georgia Farm Bureau, the Georgia Agri-
tourism Association, and the Georgia Department of 
Agriculture are working to find solutions and provide 
education for farmers who engage in direct-to-con-
sumer marketing and agritourism operations.

This document is meant to be a tool for guidance, not to 
replace advice from a legal or tax professional.

If you have specific questions, please feel free to reach 
out to any of the following organizations:

Georgia Farm Bureau
(478) 474-8411
www.gfb.org

Georgia Agritourism Association
(706) 845-9085

www.georgia-agritourism.org

Georgia Department of Agriculture
(404) 656-3600

www.agr.georgia.gov






